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Three years on, and it is now more fragrant than ever. At the intersection 
of breath-taking beauty and captivating fragrance lies Quintessence, a 
platform that elevates, to a rarefied level, the art, craft and business of 
fragrance. Born of a synergistic alliance with Beautyworld Middle East, 
and back for the third time, it is a bespoke, imaginatively designed arena 
conceptualised as a showcase for an expertly curated selection of fragrance 
brands. Importantly, Quintessence also brings to the fore the talent and 
consummate skill of accomplished perfumers, as well as the artistry of fine 
perfumery. 

It is on this platform that astute buyers will seek to connect or collaborate 
with niche brands and fragrance virtuosos in an environment defined by 
innovation and forward-thinking commerce. 

Needless to say, as a VIP, you will enjoy the privilege of exceptional access 
to the very best of Quintessence. 

A scentsual 
sanctuary.



Italian pride and the endless quest for perfection culminated in a 
meeting between Antonio Screpis, the founder of the brand, and 
Paolo Terenzi, the famous ‘nose’ of Italian niche perfumery. This 
cooperation brings forth the new Antonio Croce Perfume project. 
Dedicated to the muse that inspires every piece of clothing, the 
perfume represents, with its seven essences derived from expertise 
acquired over several generations of perfumers, seven shades of a 
woman’s personality.

Since the inception in 1998, it has been the infinite possibilities 
of fragrance and its ability to transform moods and emotions, 
and reach into the deepest recesses of our memories, that 
led Coquillete to create each Au Pays de le Fleur D’Oranger 
fragrance. Building a timeless bridge between respect for an 
illustrious past and a commitment to the future, Coquillette 
layers blends of local flowers and high-quality ingredients from 
around the world, and accentuates the depth and complexity of 
each perfume, creating sophisticated, classic scents composed 
by perfumer Jean Claude Gigodot.

Areej le Doré represents an aroma that is highly pleasant and 
intensely beautiful – an extraordinary melding of traditions from 
around the world. It combines the aggressive intensity and 
simplicity of Russian culture, the mystery and luxurious character 
of Arabian perfumery, and the charm and romance of French 
fragrances. Through the use of nearly forgotten ingredients of the 
highest quality, combined with innovative distillation techniques, 
Areej le Doré aspires to return to the ancient roots of perfumery, as 
well as revitalise the olfactory experience with a modern twist.

Art of Scent-Swiss Perfumes focuses on highlighting creativity, art, 
uniqueness and individuality. It is in her atelier, located in Berne’s 
old city, that Brigitte Witschi fashions her fragrances and where 
her precious perfumes are exclusively available. The fragrances are 
handcrafted, refined and distinctive, and all of the creations are 
fabricated and bottled in Switzerland. The three perfumes from the 
delightful ‘Bergduft’ perfume line – Edelweiss, Blauer Enzian (Blue 
Gentian) and Silberdistel (Carline Thistle) are complete fragrance 
compositions, inspired by precious moments spent in the Alps.

An exquisite collection of the  
world’s finest fragrances

Drawn from the Scandinavian spirit and inspired by world travels, 
Dofta creates luxurious and timeless fragrances that are made to 
last. Dofta products are carefully handmade in Halmstad, Sweden, 
and they blend, fill and package all their fragranced products 
by hand. With the highest quality and purest ingredients, raw 
materials of natural and organic origins are part of all their 
creations.

Bohoboco is a unique fashion brand created by the Polish 
design duo Kamil Owczarek and Michał Gilbert Lach. It was 
their lifelong dream to design a fragrance that could be the 
embodiment of feminine strength, personality and beauty, and 
that is how Bohoboco No. 1 fragrance was born and became an 
instant hit with both women and men. The Bohoboco Perfume 
collection was created in a 200-year-old French factory in the 
charming town of Grasse in the hills north of Cannes.



Nishane is the first and only Istanbul-based niche perfume brand that 
is exceptionally well known internationally, with an exquisite point 
of view on artistic perfumery. This can easily be recognised by the 
uniqueness of the scent creations – a sense of exclusivity derived 
from a deeply rooted culture. Blending accords from all around the 
world, considerable importance is given to the elegant tastes of true 
niche perfume lovers. Nishane believes that people will easily identify 
the difference that fully reveals Istanbul’s true spirit with its scents. It 
sees perfume creation as an important art form.

The Odin ethos is all about minimalism and a tacile, sensory 
experience rather than a visual one. Odin fragrances are 
blended to have subtle layers invoking places and memories. 
Even the Odin fragrance packaging is, in their own words, “an 
exploration in black”, with soft paper textures contrasting with 
slick vinyl typography and a grosgrain pull tab.

Pierre Precieuse Diamond Collection celebrates the timeless 
elegance and simplicity of the Arab world, yet brings alive the 
romanticism and mystical spirit that defines a series of carefully 
crafted fragrances. The Diamond Collection is a tribute to the 
centuries-old tradition of perfumery across the globe, blending 
only the most unique and captivating fragrances.

NISHANE
ISTANBUL

House of Potentia is a fine fragrance collection conceived by 
psychologist Beth Russell. The concept combines the unrivalled 
power of the olfactive sense with the understanding of the human 
psyche to move beyond our limitations and maximize our true 
potential in life. The fragrances are used in combination with the 
Potentia process to explore personal transformation symbolised by 
the scarab, an ancient, powerful symbol of change and journey to 
the inner self.

Jealous Perfumes is synonymous with ancient heritage and 
anchored in Arabian local traditions. Scents and perfumes have 
always mesmerised Abduljaber Al Harethi, since a young age. 
Whether the scent of bukhoor at home, or the traditional fragrances 
of oud, musk, jasmine, or amber, they all proudly recall an essential 
part of his culture, urging him to discover more about this inherited 
craft. Made of premium ingredients carefully selected from around 
the world and brought together in France, Jealous Perfumes is the 
fruit of many years of hard work and dedication aimed at delicately 
evoking the authenticity of the Arab world. The brand will introduce 
Misbar, Enec, Expo and 1971, and reveal the newest additions to the 
Jealous Perfumes collection.

Rebatchi Parfum is more than a confident brand of perfumes; it 
is an olfactory journey to the discovery of natural raw materials 
while browsing the different continents of the world, and 
leverages French manufacturing and craft.

Signature Fragrances London was founded by two friends Solomon 
and Yinka. With a keen passion for perfumery, they decided to express 
their passion by introducing a unique selection of highly concentrated 
extracts, with the hope of rekindling the true art of perfume. The 
perfumes are categorised according to the most popular fragrance 
families, i.e. floral, oriental, woody, fresh and sweet.



Teaology is a real novelty in today’s beauty landscape. Born 
from the passion for skincare and tea, and an Italian team of 
professionals in international beauty, it takes full advantage of the 
extraordinary properties of the active ingredients extracted through 
a new patented process, from the world’s most exclusive teas.

The Oriental Parfumerie was established by Jan Wilkens in 
2018 to celebrate his passion and love for perfumes. The city of 
Dubai, Jan’s chosen home, has inspired this collection of oriental 
perfumes, which utilise traditional and rare ingredients to create 
heavenly, seductive and mysterious scents with a contemporary 
twist. The Oriental Parfumerie was created to celebrate luxury 
perfumery and to share Jan’s unique fragrance experiences, from 
one perfume lover to another.

A timeless, intelligent skincare product ‘When’, created by 
a Korean healthcare specialist, brings high-quality sensitive 
skincare treatments from dermatologists’ clinics and spas to fit 
the busy lifestyles of modern women who may believe they do 
not have the time for such luxuries.

For more information on the brands, visit:  
www.beautyworldME.com/niche

Code Voyage Perfumes is an Emirati niche fragrance brand. 
Abdullah Al Hammadi, a debonair Emirati entrepreneur and 
founder, embarked on a mission to capture the essence of 
the desert mists, and sensuous oudhs of his Arabian heritage. 
These Arab-inspired fragrances have a unique French twist, a 
combination that leads to a ‘perfume paradise’.

Tom Daxon Fragrances was launched in 2013. The goal remains 
the same now as it was then: to make the best possible fragrance, 
notwithstanding the constraints of cost and time. Fragrance oils 
are blended in Grasse, France, drawing from the finest natural 
and synthetic ingredients from around the world. They are then 
macerated, bottled and packaged, all by hand in England.

Ulrich Lang New York Fragrances was created in 2002 when 
former L’Oreal executive Ulrich Lang partnered with longtime 
friend Britt Biegelsen. Contemporary photography has inspired 
the development and packaging of each fragrance in Ulrich Lang 
New York’s product line. Each fragrance is composed of eclectic 
notes that artfully balance simplicity with sophistication. The line 
has been in selective distribution since 2003, including at Barneys 
New York, Liberty London, Nose Paris, Skins Amsterdam and 
department store Quartier 206 in Berlin.



VIP Business Matchmaking
Our VIP Business Matchmaking service 
lets VIP visitors and confirmed exhibitors 
review each other’s profiles, and fix their 
meetings well in advance. Our onsite 
team will be there to assist you with your 
meetings on show days. 
Visit: www.beautyworldME.com/Match

Dedicated VIP  
Registration Counter
Welcoming you at the entrance to the 
show is our VIP counter, located opposite 
Al Multaqua Ballroom where you simply 
present your VIP invitation letter and 
business card for prompt registration 
assistance.

Lounge Access
Take a break from the crowds with 
exclusive access to our VIP Lounge.  
Meet with exhibitors and other VIP 
visitors, over light refreshments.

Your time is precious.  
Make the most of it.

Dates :  8 – 10 May, 2018

Timings :  10am – 6pm

Venue :    Halls 1 – 7, Za’abeel 2 & 3, Sheikh Saeed 

Halls 1 – 3 and Trade Centre Arena,  
Dubai International Convention and 
Exhibition Centre

Website :   www.beautyworldME.com

Register Online
Although you do have the convenience  
of a VIP registration counter at the show, 
you can choose to pre-register from the  
comfort of your office, by visiting  
www.beautyworldME.com/VIP

Exhibitor Search Module
Want to be completely prepared  
when you visit the show? Just log on to  
www.beautyworldME.com/Search  
and find out exactly which companies  
and brands are exhibiting.
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