Organics taking firmer root in UAE

But products are deemed too expensive e
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»  With most of the organic products being importguirafrom the higher cost
involved in growing them, their retail prices carayhigher premium than
conventional food. The differential could be ashhigs four to five times.
About 61 per cent of UAE residents say they dousat organic food because
it is too expensive.
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Dubai: The organic goods market in the UAE is bgingf from rising consumer
awareness for healthy food. It might have starféd®a fad limited in its appeal to a
few, but has now been putting in year-on-year ghoeft20 per cent and more, easily
one of the highest rates recorded within the widarketplace.

Such is its latent potential, the trend is now ipgllin new entrants to benefit from
these kinds of growth rates.

In January, Alyasra Food Co started distributirggatganic foods to more than 60
outlets in the UAE.

"The reason we began is because we found that tiveaee a good demand as
customers opt for products that promote a healifgstyle,” said Mohammad
Khattab, sales manager at the company's organgiatv



Health-conscious

"[While] people in general are becoming more heatihscious, it takes time to really
have the right knowledge regarding organic food."

According to Khattab, the market for organic foodthe UAE is between 5 and 10
per cent of the total demand for food products.Ufaporganic foods include those
specifically targeted at children, as well as fuitegetables and dairy products.

With most of the organic products being importgairafrom the higher cost involved
in growing them, their retail prices carry a highmemium than the comparable
conventional food. The differential could be ashhég four to five times.

This is one reason why a survey conducted by Yo8#ayfound 61 per cent of the
UAE's residents said they do not use organic foedabse it was deemed too
expensive.

Retailers are working on correcting that impressitdhat we're trying to do is not to
position our prices much higher than conventiomaldf try to offer something at a
reasonable price," said Khattab.

Other retailers say pricing is only one issue, #rad much still needs to be done on
brushing up the awareness factor among consumess 'fevareness of the benefits
of organic items is lagging compared to other paststhe world," said V.
Nandakumar, spokesperson for Lulu Hypermarket.

"But more recently, a lot of the younger generatisnwarming to the idea and
exploring healthier ways to eat."

Lulu Hypermarket has been stocking up on organicch@ndise for nearly four years
now, and at 20 per cent annually, sales volumes hbsely tracked that of the wider
organic sales volumes in the UAE.

"We've been seeing a lot of growth happening, aafigin the vegetables and fruits
segment,” Nandakumar added. "There is much moneesand we hope to promote
these much more in our stores."

One way to get organics products on to the shedveslower retail price is to grow
them locally. The UAE has 13 organic farms with38re being developed before
the end of 2011. The first farm to be certified waSharjah in 2005, which produced
organic vegetables and dates.

Guidelines

The Ministry for Agricultural Development is drafty the regulations for federal Law
No 5 of 2009 regarding organic products. The laW eutline strict guidelines on the
production of organic food in the UAE, which, itexpected, will in turn boost the
industry's reputation and help it sell locally groproduce.



Trying to encourage the local organic sector, theidtry of Environment and Water
has set a target of 3,000 hectares of agricultarad dedicated to organic farming.
But due to the arid desert climate, the produgpitess presents many difficulties.

For some of the smaller farms, running them sudatghas proved too costly. "The

main issue is that one needs potable water to &aganically, and desalinated water
has a very high carbon footprint,” said Nils Al &d; CEO of Organic Foods and
Café. "Also, the heat in the summer means thagtbeing period starts late."

Not surprisingly, demand as of now is principaltpked by the European resident
base here who, of course, have been exposed twhbke organic debate in their
home countries.

Local retailers then have wasted no time in geattayy strategies accordingly. "We
found demand was higher in locations where mostisogeans with medium to high
income live," said Khattab.

"They are aware and know the products from theméaountries. In areas like
Deira, demand isn't as high."

Within the region, the UAE is the biggest and fastgrowing market for organic
food. But "awareness is also increasing in Saudibfr and Kuwait, we've been
receiving a lot of enquiries from those areas,” dsaiKhattab.

The list continues to grow...

The burgeoning interest in the organic movementoisconfined to food alone. A
growing number of UAE residents - not to mentioe gpas sprinkled across the
country - are stocking up on cosmetic products nadanically.

"Consumers are becoming increasingly aware of ltsn&fusing natural and organic
products,” said Ahmad Pauwels, CEO of Epoc MessmWKfuart, the organiser of
Beauty World Middle East. "As consumer awarenessr gproduct ingredients
increases, so too does the search for easiermaralnatural - beauty solutions."

According to Epoc Messe Frankfurt, the global marfike both organic and halal
cosmetics is now worth Dh29.36 billion. Demandnsvgng at 12 per cent annually.

The awareness has led to an increasing numbertefational organic products
being launched here. Espai Beauty Supplies, anrdisst organic product brand,
recently launched in the UAE.

Stefan Zappe, sales director at A Pure Green Spsays while the market is still far
behind compared to Europe, the interest is thdre.Austria, the market is very
developed," said Zappe. "You can buy organic bifeawh a petrol station, while in
the UK it's big but still growing. Now in new matkdike the UAE and India, there
are more people asking for organic products.

"Organic products do well here because they afashion and carry a good story,"
Zappe added. "There are customers who buy it bedhey believe it is important to



look after our environment, but more people herg thhe product now because it's a
trend."

Beyond food and cosmetics, there is even orgapiticlg. Environmentalists can put
their consciences at ease by purchasing organthimgpmade from cotton that has
not been genetically modified and grown without tiee of synthetic agricultural
chemicals such as fertilisers or pesticides.

Baby products are also becoming part of the movéntgaugh organic mattresses,
diapers and toys.

Beauty solutions

The burgeoning interest in the organic movemenmnioisconfined to food alone. A
growing number of UAE residents — not to mentior 8pas sprinkled across the
country — are stocking up on cosmetic products naadanically.

"Consumers are becoming increasingly aware of #eetits of using natural and
organic products,” said Ahmad Pauwels, CEO of Bylesse Frankfurt, the organiser
of Beauty World Middle East. "As consumer awarenesgsr product ingredients
increases, so too does the search for easier -marelnatural — beauty solutions."”

According to Epoc Messe Frankfurt, the global marfike both organic and halal
cosmetics is now worth Dh29.36 billion. Demandrigvgng at 12 per cent annually.

The awareness has led to an increasing numbertefational organic products
being launched here. Espai Beauty Supplies, anr&lisst organic product brand,
recently launched in the UAE.

Stefan Zappe, sales director at A Pure Green Spsays while the market is still far
behind compared to Europe, the interest is thdre.Austria, the market is very
developed," said Zappe. "You can buy organic bifeawh a petrol station, while in
the UK it's big but still growing. Now in new matkdike the UAE and India, there
are more people asking for organic products.

"Organic products do well here because they afashion and carry a good story,"
Zappe added.

"There are customers who buy it because they keelieg important to look after our
environment, but more people here buy the prodowst Imecause it's a trend."

Beyond food and cosmetics, there is even organibicly. Environmentalists can put
their consciences at ease by purchasing organthietpmade from cotton that has
not been genetically modified and grown without tiee of synthetic agricultural
chemicals such as fertilisers or pesticides.

Baby products are also becoming part of the movéntgaugh organic mattresses,
diapers and toys.

As popularity increases, the list continues to grow



